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CORONAVIRUS (COVID-19) DASHBOARD 
GARDENA, CA

• Over the last 2 weeks, the number of positive

COVID-19 cases increased by 2.94% with an

average daily increase of 0.27%.

• In comparison, LA County has experienced a

4.91% increase over the last 2 weeks.

• Healthcare Facilities: Local healthcare

facilities are stable and able to maintain all

functions without assistance.

• South Bay Infection Rate: Among all 15

South Bay cities, Inglewood has the highest

infection rate at 2.60% per capita, followed

by Hawthorne at 2.23%. 2.07% of Gardena’s

population has tested positive for COVID-19.
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Updates Updates Updates 

As of September 22, 2020

• Restaurants continue to apply for outdoor

dining with Community Development.

• Staff created an Outdoor Dining Map to

promote the participating restaurants. The

interactive map is available on our website.

• Over the last 2 weeks, the Economic

Development Manager received 32 calls from

businesses for financial assistance.

• The Economic Development Manager has

developed social media and restaurant

resources that will be presented to the City

Council members during the September 22,

2020 City Council meeting.

• LA County is in Tier 1 of the State’s new

framework, indicating the transmission of

COVID-19 is still widespread. As of September

2, 2020, hair salons and barbershops may

reopen indoor services at 25% capacity.

• Majority of participating restaurant owners

believed they could sustain current economic

conditions for the next 1-6 months.

• Restaurants have requested for the City to

sponsor an event that promotes foot traffic to

their establishments.

• Restaurants would like the City to assist with

their individual marketing efforts and

highlight them on our City platforms.

https://www.google.com/maps/d/viewer?mid=1TYQJb4-4oIf26qJHB2emUwTyF0OWmK83&ll=33.88431872675146%2C-118.30490890000002&z=14

